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Over 40% of serious golfers  
now use wearable or 

 digital devices during play.

Reference:	2015	Mul0-Media	Evolu0on	Study	by	Golf	Datatech,	LLC.		



Daily use of Facebook among  
serious golfers has reached 50%.

Reference:	2015	Mul0-Media	Evolu0on	Study	by	Golf	Datatech,	LLC.		



The Millennials



The Millennials
Age 20 - 35



Baby boomers
Age > 51

Generation X
Age 36 – 50

Generation Z
Age < 20





Community & Technology



Community & Technology

Friends & Smartphones



Golfers share an unparalleled 
passion for the game













Sharing the passion with





EXPERIENCE GOLF  
LIKE NEVER  
BEFORE







I DARE YOU TO TAKE ACTION



THANK YOU


