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rgolfarena - Apr 8
Tribal marketing for #golf: golfincmagazinemonthly-
digital.com/golfincmagazin... @EGCOA @Golfinc

92

SMSinc_UK

SMS INC. ar 17
EGCOA giving an overview of Vision20/20 @GolfBIC #golftrends
{GrowtheGame

Mar 17

9 2 91

N\ Golf Course Owners ©UKGCOA - Mar 17
fd Day 2 of #GolfBIC kicking off with @EGCOA Lodewijk Klootwijk and
the Vision 2020 - Friendly - Fun - Flexibility - Family
92 L |

a GolfDeveloomentWales GDW Golf - Feb 2

#4 REACTIONS



 #5 NEXT STEPS

MARKET
REVIEW

INSPIRATIONS

NEW TRENDS

@
@=
@
@

NEW NUMBERS




