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Where	to	dig	









What’s in it 
FOR ME 



What’s in it 
FOR YOU 



 
5 

Principles  
(of effective marketing) 
 



Segmentation 



Sell to Everyone… 
 

   



   Sell to Everyone… 
 

  ...Sell to No One 















Chris - Mainly aged 45 - 
55 
Comfortable Mid-Life Males  
 
 
Location London 
Sports: Cycling, swimming, running, 
Responds to brands: Mercedes, M&S 
Motivations:  Health and fitness, social, 
outdoors 
Barriers: Work, time  
Other interests: reading, traveling  
Social media: Active on Facebook, Linkedin 
 
 
 

Mid-life 
professional
, sporty 
males with 
older 
children and 
more time 
for 
themselves 



Don’t talk about  
yourself 



‘’Bramble links is a par 72, 6941 yard, 
Jimmy Jargon designed championship-

style golf course.  
 

Since 1893 our legendary course has 
been hailed one of the most majestic 
and challenging courses in the UK.  

 
We have great food, great service and 

our location is unbeatable……’’ 
 



 
 
 
 

 
 
 
 
 

 

WE YOU 
egocentric customer centric 

‘’we have’’ 
‘’we are’’ 

‘’we will’’ 
‘’we can’’ 



Always have an  
Irresistible Offer 







Test Small 





Measure 
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5 Simple ways to  
Save €1,000s  

on your marketing  
RIGHT NOW! 



STOP  
‘BUDGETING’  

FOR MARKETING 
 



Spent 

1600 
Timeframe 

3 months 

Sales  

35,000 
ROI   

2087% 



STOP offline  
advertising 





STOP Competing 
on Price 



What’s in it 
FOR THEM 





Facebook Likes 
≠ Sales  





STOP 
doing marketing 
that contradicts  

the principles 





7 Simple ways to 
make €1,000s  
with effective 

marketing  



Ruthlessly  
Effective Website  















Start 
advertising on   

facebook 
 
 









Start 
using  
VIDEO 

 
 







Value 
your Data 

 
 







Be 
Creative. 

 
 







Plan your 
marketing 

 
 









Tap 
Into Emotion  

 
 





Tap 
Into Emotion  
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